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Today’s Agenda

— Introduction

— The Reporting Landscape

— Types of Performance Reporting

— Components of Reporting

— How are Reports being used by Clients?
— Operational Models for Reporting

— Reporting Challenges

— Questions
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Introduction

 An Historical Context

« Client Reporting or Performance Reporting?

« Client Reports typically comprise 70-80% performance data or performance-related data

« Consolidation / acquisition of Client Reporting Solutions by performance/ analytics vendors

» Decreasing use of IT resources on reporting

* Increasing use of visualization tools

* IsReporting a

Hygiene factor

Complete

y

Timely

or Differentiator | -
Accurate | | Customised | | Engaging ProActive
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e How automated_ls reportlng now‘?
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— Accordmg to a recent survey*, only 8% feltthatthe reportlng rocess is ;u‘f"‘ autg ted.
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68% felt the ptbcess is less than 50% automated
- wMam obstacles faced (m,puo,my.).,wm _ ,km
1. Inconsistent, quality and format of data

. “Too many data sources
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3. _T|mel|ness and ava'lalmllty of data Ve St
EsfI el s Technology not sufflaently mteg rated |

5

. Budget constraints

4 * Kurtosys/-Adox Research 2023: ‘Elevating Client Reporting: A Benchmark Survey for Client Reporting™ BNY
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*12% are finding errors and mistakes on a regular basis- .

« 73% would |deaIIy I|ke reportmg tto be produced/ avalla‘b_le dally
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9% of respondents are recewmg reports by emall

' *(though 71% are using Portals - presumably in addltlon)

5 * Kurtosys2024«nstitutional Reporting survey: ‘What Institutional Investors Want'’
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A changlng \andscape?
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Questions e e o
« Has the concept- of ’Reportmg Performance changed‘?

o—Is ’Reportmg now more about dellvermg 'Sets of Results data‘?

' “o Has reporting become ’Self-Serwce" 61 % of A/Ms plan to‘expand self-serwce options*
o How customized are da_\shboards/‘ Portals? S
- b Are'API; sufficient? 80% of Asgetjbwnc‘ers Tacked technica; éap‘abilities to ingest**
« Have Reporting Tools'improved? e
» Are firms using Alin.Reporting? 5
- Have ‘Reporting cycles’ changei:l? y

*BNY 2024 Survey: ‘The Future of Asset Management'

**Alpha article 2024~



A changlng \andscape?
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Accordlng to other recent surveys* e e e sﬁ. T
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« 75% of respondents stated that Clrent reportlng budgets would fIatllne or decrease

o The trendis that Asset Managers, Cllent Reportmg Vendors and Out-source prowders have
~all focused'on simplifying Cllent Reportrng T T e

-

> Around 50% of respondents weré pIannmg to deliverdynamic reporting capabilities to their
cllents i.e. makmg manual/ bespoke report’ ngf the responsibility of their clients

-~

. Th|s is also happening within the investment flrms themselves with the increasing prevalence
of self-service tools

-

o«

*Alpha Data Readiness Survey2024 and Alpha Digital Survey 2023: A Tale of 2 Cities’



Expected in the next 5 years

100% Digital Self-Service for end Users

100% paperless reporting

Fully automated translations

Complex natural language data exploration

Highest Impact factors:

e Cloud Shared Infrastructure
« Al/ genAltools

Other:

« Usage Metrics for Reporting
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egular Client Reports (e.g. Quarterly Reports)
.._-_.? '_FactSheéfS (Retail funds) and KlIDs
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Reporting Components

Data Ingestion

R 2

Data Validation

P

Report Building

P

Report production

«: .

al

<

Appro

n

Distribution

n

Report Management and Storage

«

Change Control

Workflow
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""Flow/are’R‘egorts bein

ernal manager meetings |

Sh.aring with internal stakeholders
. -Centralising in a database

. Used in spreadsheets/ ad-hoc models

e

As | s fer presentatlon tD th@ Boa‘rcf etc.

\\\‘ o X 0 oo




EXECUTION

Operational Models

Examples
— FactSet Vermilion —Assette
S — FactBook —Simcorp
Specialist c
Software — Kurtosys — Clearwater

— SS&C Vison Fl —Neoxam

Considerations

Cost

Customisation
Platform Integration
Workflow

—Opus Nebula
‘Reporting as a

Managed Service Service’

—Deloitte

Data Integration
Customisation

—BNY Mellon
— State Street

Integration with firms'
Operating model

—Tableau
— Power BI

Generic
Software

— MicroStrategy
— Seismic

12

Data Integration
User experience
Development
Entitlements
Navigation
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Key challenges
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Data Regulatory challenges requiring new calculations

Coverage of all Asset Classes, including Private Markets « E.g. SEC Marketing Rule

» Data Quality / data stewardship

« Compliance, licensing and entitlements for benchmark Monitoring Report / Data Usage
data etc. 1
(2 * How to determine whether reports are useful and still
« Timeliness of data e.g. Private Markets - being used by Clients

* Transparency, audit trail and Data lineage [@Z‘ * Keeping clients informed / educated re: new reports etc.

Deadline management

Automating the workflow Consistency

*  How keep data consistent across potentially multiple
Performance and Client Reporting platforms

Restatements

* Controls and Approvals

>BNY
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Discussion Questions!

Organisation and Management

*  How are your Performance and Reporting teams organized -
separate teams or a joint team?

*  What do you see as the biggest challenges in reporting
performance?

Operating Model
* Do you out-source any of your performance reporting?

* Do you provide a self-service model for access to performance
results for internal stakeholders? Who manages these tools?

* Do you provide a Portal and/or self-service model for access to
performance results for your clients/ external stakeholders?

* Are multiple / hybrid solutions being used?
* Do you use a Data Lake to stage the performance data?

* How to create valuable investment insights & content faster?

Reporting solutions

* Do you utilize a specialist Client Reporting platform in your
firm? If so - which one?

* If not, how do you report and distribute performance
o Externally
o internally

* How do you manage new requests for reporting?

* How integrated are your performance and client reporting
platforms?

« Are Report Books a thing of the past?
« Ensuring reporting is part of overall client experience (CX)?
Monitoring Report / Data Usage

* How to determine whether reports are useful and still being
used by Clients? >BNY
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Thank You!
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